MBAX 6180
Startup Execution

Week 5
Marketing # 2
 
 

  
Topics

· Web design 

· Public Relations
Readings: 
1. Chapman, "Get Media Smart!" (http://www.inc.com/articles/2000/04/18670.html), Inc Magazine, 2002.

2. Set of tools and articles for PR provided by speaker
3. Brokaw and Hartman, "Everything you always wanted to know about PR..." 
(http://www.inc.com/magazine/19881001/5995.html), Inc Magazine, 1998.

4. Brown, "They chew gum, don't they?" (http://www.inc.com/magazine/19910201/4472.html), 
Inc Magazine, 1991.
5. Go to Website Design from Scratch http://www.webdesignfromscratch.com/about.php
6. Cornwall 10

7. Kawasaki 7

Tasks to be completed for next week  

With this assignment, you will begin the process of developing a media strategy and campaign for your company:
1. Company Fact Sheet Create simple fact sheet for your company.  Print and attach.
 
2. Press Release.  Write a press release announcing some important event for your company (e.g., launch of its first product).  Print and attach. McCall, "Writing a press release," Inc Magazine, 2000.Buksbaum, "How do I write an interesting press release?" Inc Magazine, 2001.
3. Media Target List.  Create a list of media targets (at least 3) in which you would like to place stories. For each target, identify the editor or writer you will first approach.   Write a brief paragraph for each explaining your choice.
Chapman, "Creating a target media list,") Inc Magazine, 1998.
4. Press Kit.  Assemble a press kit from the materials above and other materials you have created. Put it in an attractive folder and attach. Austin, "Simply stupendous press kits," Inc Magazine, 2000.
